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THE FOLLOWING PIAGRAM REFRESENTS THE
INTERRELATION BETWEEN THE $ARPAR MARKET
ANP THE GIRPIKOT MARKLT. (LOCK TOWIR ACTS
At THE PRIME ATTRACTION OF JOPHPUR
WHICH FURTHER AVPS VALUE TO THE
COLONIAL $GUARE. THE GIRPIKOT MARKET
CONFINES SARPAR MARKET ACTING LIKE
THE PERIPHERY, THUS APPRICIATING
4ARVAR MARKET.

RIPRLZENTING THE ORNAMENTATION /
OF CHATRL.
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FOUSING  THE  ACTIVITIEY  CARRYING  OUT IN  VEGLTABLL MARKET

HIGHLIGHTING - THE $PACE SHARLP BY KAMLA NIHRU MARKET ANP THE 1!

GIRPIKOT MARKET. g

HIGHLIGHTING THE $PACL BETWEEN NON RINTLY $HOP ANV 7
CLOCK TOWER MARKET CONNECTER BY THE SLONPARY BY $TREET /-
(HASMA GALI (1).
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MALL (73+) FEMALE (27+)
TREET VINVORY IN GHANTAGHIAR BY GENPIR

REVEALING ~ THE (ONNLCTION OF BUILT 4PACE WITH THE OPEN ARTA  IMPHASIZING
THE RELATIONSHIP  BETWHEN  SHOPKILPERS  AND VENDORS
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SLCTION TROM MLHRANGAR! TORT 10 SARPAR MARKLT
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